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Summary

The Ampersand bellwether survey is traditionally conducted after ICE, 
which this year coincided with the outbreak of the coronavirus 
pandemic. Although in many cases, the results very much follow 
patterns seen in previous waves of this survey, it isn’t surprising that 
the ominous cloud of the worldwide pandemic linger over the 
respondents’ input. Here are some of the more striking results: 

• There is a significant decline in market confidence, with 42% of 
respondents feeling optimistic about their organisation’s prospects 
in the next 12 months, vs. 70% in April 2019

• Land-based sector is predicted to decline significantly according to 
61% of respondents, vs. only 5% in April 2019

• Covid-19 and the subsequent economic downturn have been 
consistently mentioned as the main threat, followed by 
overregulation

• Latin America and Africa continue to be expansion targets, with the 
USA’s importance declining

• The casino category is mentioned as having the most positive 
impact on businesses, replacing the government and regulatory 
agencies from the last survey (we interpret as online casino due to 
its growth despite the pandemic, as opposed to most other 
verticals). 

Data provided by

Knowledge sharing and connecting people are the main goals of 
Ampersand, which we aim to continue to facilitate, in particular 
during these difficult times. With so many of Ampersand members 
working from home, it is more important than ever to stay connected, 
which is why we have planned a series of virtual initiatives. Make sure 
you check the Ampersand website for further information on what’s 
planned.

I hope to see you during one of our virtual encounters. 

Ewa Bakun
Director of Insight and Engagement 
Clarion Gaming
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Methodology

How the survey looked on screen: Methodology:

• Fieldwork was conducted using The Ampersand Gaming panel

• Figures are % of total sample unless otherwise stated

• Results have to change >= 15.80% to be significant between waves 
3 and 4 of the research

Wave 1 Wave 2 Wave 3 Wave 4

Fieldwork 
period

15th Feb – 5th Mar 
‘18

30th Oct – 29th

Nov ‘18
8th – 29th April ‘19 23rd March - 17th

April ‘20

Responses 150 93 219
109

(conducted 
during COVID-
19 pandemic)

Data provided by



Methodology

Respondent profile summary
(some changes in 2020 vs. 2019 but not actually significant)

GAMING TYPE ORGANIZATION TYPE

Top two 
represents 75% 
of the sample

Top two 
represents 60% of 

the sample

Data provided by



Methodology

Respondent profile summary
(some changes in 2020 vs. 2019 but not actually significant)

JOB TITLE BASE FOR WORK

Data provided by
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Research Results

Online is anticipated to grow significantly; land-based is expected to decline 
fairly significantly
(vs. Wave 3 – April 2019)

Mean out of 5
4.08

(4.52 in Wave 3)

Mean out of 5 
1.58

(2.95 in wave 3)

Data provided by

Q. Do you think that the following industry sectors will grow, remain the same, or decline over the next 12 months? (Base: total respondents for each wave)   



Research Results

42% are ‘optimistic’ about their organisation’s prospects in next 12 months –
significant decline in confidence since the last wave 
(70% in Wave 3 – April 2019)

‘OPTIMISTIC’ – 42%
(when taking into account rounding)

Wave 4 - Mean out 
of 5
3.31

(vs. 3.86 in wave 3)

Q. And more specifically, how optimistic or pessimistic do you feel about the prospects of your organisation in the coming 12 months? 
(Base: total respondents for each wave)  

Data provided by



Research Results

Biggest opportunities continue to be online (growth, casinos), mobile 
gaming, sports betting, E sports, the USA market (opening up) and new 
markets generally (notably Africa)

Bingo in Africa Compliance 
operations

iGaming verticals 
expansion 

Mobile/online growth 
in Africa 

Acquisition and 
deactivation of lapsed 

players 

New regulations for 
ETG's 

Digital payments New technology (VR 
etc.) 

Growth in Social 
Responsibility 

Betting on live games 
via web 

Growth in new 
regulated markets Artificial Intelligence

EMERGING / 
NEW MARKETS

USA MARKET

E-SPORTS 

MOBILE AND 
ONLINE GAMING

SPORTS 
BETTING

Data provided by

Q. What are the biggest opportunities in the gaming industry and why? (Base: total respondents – 109)   



Research Results

Apart from COVID-19 (the most significant ‘threat’ – which is thought to be 
having a impact on the sector and companies within it), a number of threats 
but the main other ‘threat’ in the eyes of respondents continues to be 
overregulation

(over) 
Regulation (inc

advertising)

Regulatory slowdown (Badly done) Regulation 
Regulation - caps on 

deposits 

Regulation lockdown Excessive regulation

Limitations to advertising 
Increased regulatory 

limitations and bans on 
gambling advertising 

Over regulation

Over the top regulation 

Poor regulation

Data provided by

Q. And what are the biggest threats to the gaming industry and why? (Base: total respondents – 109)   



Research Results

Secondary threat – The economy (linked to COVID-19) is the second most 
common ‘threat’

Economy / Economic downturn / Recession

Economy meltdown due to 
coronavirus 

Recession and depression

Global recession

And a range of other threats mentioned – examples (not 
exhaustive) include: 

• Affiliates 
• Business failure 
• Casino shutdown 
• Compliance 
• Continued ban on sporting events 
• Continuing pressure on land-based locations 
• Corruption 
• Cyber Security 
• Data rights 
• Ever shrinking margins
• Exchange rate fluctuations 
• Fixed cost for services which bring no profit 
• Gambling Act review 
• Millennials 
• Potential bankruptcy of gaming companies 
• problem gambling 
• Slots fatigue 
• Stalling of legislative process in US 
• tracking of the origin of the players money 
• US regulatory freeze 
• Workforce contraction 

The coming recession

Data provided by

Q. And what are the biggest threats to the gaming industry and why? (Base: total respondents – 109)   



Research Results

Expansion into new markets continues to be the ‘most important’ 
trend/development for businesses
Q. How important are the following industry trends and developments for your business?
(Base: respondents with an opinion of each)

MEAN SCORE OUT OF 5
(WHERE 5 IS                        

‘VERY IMPORTANT’)

VERY IMPORTANT

SOMEWHAT
IMPORTANT

NOT IMPORTANT

Data provided by



Research Results

COMPARISON: Expansion into new markets continues to be the ‘most 
important’ trend / development for businesses
Q. How important are the following industry trends and developments for your business?
(Base: respondents with an opinion of each)

WAVE 3: APRIL 2019 WAVE 4: APRIL 2020

Mean score 
out of 5 

where 5 is 
extremely 
important

Data provided by



Research Results

Latin America and Africa are regarded as the ‘exciting’ potential new 
expansion targets

CORE NEW MARKETS – REGIONS (INCLUDING COUNTRY MENTIONS

SPECIFIC COUNTRIES MENTIONED (THAT WERE NAMED)

16%
USA

22%
Latin / South 

America

17%
Africa

16% 8% 8% 5%

Data provided by



Research Results

This audience would create senior innovation, marketing and business 
development (and data) roles to help drive growth

Very similar 
to previous 

waves

Data provided by



Research Results
No one organisation received a significant response but fair to say in this 
wave of research, casinos are mentioned most frequently as positively
impacting businesses

MIGHT POSITIVELY IMPACT 
IN FUTURE

Regulators

Platform providers

Government

‘Suppliers’ (gaming 
and gambling)

Esports companies
Technology companies 

(software, telcos to 
payments)

HAVE POSITIVELY 
IMPACTED

E Sports companies

Platform providers ‘Suppliers’

Regulators

Casinos
Operators 

(mobile, online, land 
based)

Data provided by

Q. Are there any specific organisations or types of company that have had a positive impact on your business – or might do in future? (Base: total respondents – 109)   



Research Results

Regulators and government, and illegal operators are regarded as having the 
most negative impact

MIGHT NEGATIVELY IMPACT 
IN FUTURE

Government

Banks (and venture 
capitalists)

Regulators (including 
gambling authorities)

Land based
(gaming providers 

and suppliers)

HAVE NEGATIVELY
IMPACTED

Regulators

Government

Illegal operators

Affiliates

Banks

Land based casinos 
and operators

Data provided by

Q. Are there any specific organisations or types of company that have had a negative impact on your business – or might do in future?
(Base: total respondents – 109)   



Research Results

Bet365 is the gambling company that others aspire to most; Amazon, Apple 
and Google in terms of non-gambling  companies

MOST LIKELY TO SAY

GAMBLING SECTOR

OTHER COMPANIES MENTIONED MORE THAN ONCE

NON-GAMBLING SECTOR

MOST LIKELY TO SAY

OTHER COMPANIES MENTIONED MORE THAN ONCE

Data provided by

Q. What company within and outside of the gambling sector do you aspire to? (Base: total respondents – 109)   



Research Results

Artificial intelligence continues to be the most popular technology they 
would invest in 

ARTIFICIAL INTELLIGENCE 
(CHATBOTS, SIMULATED 
LEARNING & MACHINE 

LEARNING)

VIRTUAL REALITY / VR

IN PLAY BETTING (APP)

BLOCKCHAIN & CRYPTO 
CURRENCY

3D PRINTING CRM SYSTEMS

SPORTS BETTING

FACIAL RECOGNITION / 
BIOMETRICS

RESPONSIBLE GAMING

MOBILE / MOBILE PAYMENTS REG TECH (ONLINE GAMING)

Data provided by
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Executive Summary

COVID-19 is having a significant impact on market confidence (and research response rate) in the latest wave of research amongst
Ampersand members.

A significant decline in market confidence but many other member views are 
unchanged vs. a year ago (Wave 3 – April 2019)

#1 Online and mobile gaming are once 

again anticipated as the key growth area 
for Ampersand members – whilst land-
based is expected to decline (because of 
COVID-19). 42% respondents are 
optimistic about their organisation’s 
prospects over the next 12 months - a  
significant decline vs. wave 3 (71%)

#2 Online and mobile gaming (generally) is 

the most important trend / development for 
Ampersand members’ businesses. The US 
market, expansion into new markets, E Sports 
and sports betting are once again expected to 
be other key growth areas. When prompted 
specifically about growth regions, Latin 
America and Asia are most commonly 
mentioned. The USA is also an important 
future markets (for potential expansion) but 
less than in previous research as members 
reference a slowing in the ‘opening up’ of this 
market

#3 Artificial Intelligence is also once 

again the key technology that 
Ampersand members would choose to 
invest in. And to help drive growth, if it 
was up to them, they would invest in 
senior innovation, marketing, business 
development (and data) roles

Data provided by
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Respondent Profile

Europe continues to be the core region that participants are involved with for 
work

69%

27%

12%

14%

9%

8%
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Wave 3 2019

Data provided by



Respondent Profile

Three quarters are involved with either casino or sports betting gaming

46%

28%

Wave 3 2019

Data provided by



Respondent Profile
56% work for an operator or supplier / vendor, whilst 85% have an online 
presence

39%

28%

Wave 3 2019

Online

Land-based

Both

36%

15%

49%

No significant change vs. wave 3 
(April 2019)

Data provided by



Respondent Profile

Respondents were a senior audience – 46% were ‘C Level / Partner / MD’

34%

27%

39%

34%

Wave 3 2019

19%

C-level / Partner / MD

President / VP / Director

Head / Manager 

Non-managerial

Other

46%

25%

23%

6%

1%
Data provided by




