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African Affiliate Conference
10: 30 EXHIBITION OPENS

10: 30 – 11:10 Understanding the market and its potential
Online gaming is still a relatively new sector in the African market. Considering this, it’s no surprise that the online affiliate model 
is still so underdeveloped and has so much opportunity for affiliates and operators.
This session will take a holistic view of the online affiliate model in Africa.
•  Size of the market
•  How different are the audiences across African countries?
•  Revenue potential
•  Which sub-Saharan markets are best suited for this model?

Speaker:
Mathew Njogu, Legal and Corporate Affairs, Velex Group

11:15 -  12:00 Community service: Developing an online audience
The key to being a successful affiliate is all in consumer engagement. Africa skipped the computer era and jumped straight to 
the mobile generation. This has had a major impact on the way information is consumed, bringing with it many opportunities to 
capture people’s attention and build an online community, enabling you to become a successful affiliate.
This session will cover:
•  Types of channel; Fansites, blogs, social media, social groups
•  What content is most relevant?
•  What are the different types of affiliate?

Speakers:
Robert Koning, Managing Director, Best Sports Betting Media
Charles Herisson, CEO, Bet Advisor

12:00 - 12:30 MORNING NETWORKING BREAK

12:30 – 13:10 Affiliate’s next top model – Establishing the best partnerships
Traditional affiliates who mostly operate in Europe will be used to the more popular ‘cost per acquisition’ model when working 
with operators. However, in Africa, the average player value is comparatively low but this can be compensated with the high 
betting volumes. 
This session will explore the key factors to be taken into account when establishing partnership models with African operators, 
ensuring you both (operator and affiliate) get what you want out of the partnership. 

Moderator:
Charles Herisson, CEO, Bet Advisor
Speakers:
Sarafina Wolde Gabriel, Vice President of Strategy, Income Access
Mark Tipping, Director, EaziBet
Lee-Ann Johnstone, Founder, AffiliateINSIDER

13:30 - 14:30 NETWORKING LUNCH

14:30 – 15:30 Forging sustainable relationships
Apart from a few of the larger, market leading operators, many of the smaller companies have difficulty in building sustainable 
affiliate relationships. Key reasons for this include; lack of trust, poor back office processes, lack of market visibility and a host of 
other contributing factors.
This session will explore these factors and discuss how operators can avoid falling into these common pitfalls.

Speaker:
Simon Munsamy, Business Partner, Betting Entertainment Technologies
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