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10:00 - 
10:40

Outside Industry - Standing out in a crowd: 
The power of your brand!
As key markets such as Sportsbook and Casino 
become increasingly saturated the key to strong 
engagement and retention lays in the power of 
your brand. This is your opportunity to gain outside 
industry insights on how market leaders in retail 
continue to do this every day.

10:40 - 
11:00

Mission: Player protection - Nordic update
As one market opens up (Sweden) and another 
appears to tighten (Denmark), attend this session tao 
get the latest legislative updates on the Nordic region 
and find out what you can do to stay both compliant 
and profitable in these key markets.

Game content 2020: Roadmap to a unique 
game portfolio 
Being able to offer your players exclusive content will 
give you the edge over your competitors. Who are 
the best suppliers to work with? Perhaps in-house 
development is the better option? What are today’s 
consumers looking for and what role will gamification 
play in the next generation of games? Attend this 
session to find out the next generation of gaming 
trends and how to create a ‘stand out’ game portfolio. 

11:00 - 
12:00

Catch Debate:  
‘Cryptocurrency is over hyped and 
operators don’t need it’
Cryptocurrency advocates proclaim that being able 
to accept payments via Block chain will benefit 
operators through enhanced customer trust, faster 
payments and better odds. However, sceptics say 
that big brands don’t have problems with trust and 
the development of e-Wallets means that slow 
payments will soon become a thing of the past. 
Is this all Cryptocurrency has to offer or are there 
deeper benefits? Are Operators just scared to 
invest in new technology? What sort of ROI does 
Cryptocurrency offer?

Sports Betting - Country Quick shots:
This is your opportunity to get a quick download 
of all the relevant information you need to know 
about some the most promising, upcoming regions. 
Helping you to enter new markets equipped with key 
information.

11:20 - 11:40
•  Brazil 
The Brazilian presidency has approved the sports 
betting law, finally lifting the 75-year ban on gambling, 
opening the gates for operators to seek a piece of 
the market estimated to be worth 1.8billion Euros. 
Find out more…

11:40 - 12:00
•  USA
Understand what the latest interpretation of the Wire 
Act means for you, what future regulations you can 
expect and in what states.
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12:00 - 
13:00

Market Disruptors - Technology Mixer
A perfect opportunity for you to meet with your 
like-minded industry innovators. Plan and discuss 
your new product roadmaps from R&D through to 
implementation. 

Take advantage of the technology experts spread 
across the tables.

Individual table topics include:
•  Leveraging voice search capabilities on platforms 

such as Alexa and Siri.
• Streamlining KYC
• Customer engagement and personalisation tools

Catch Debate:
‘Industry reputation: Does it even matter?’
GamCare has recently rolled out their new safe 
gambling standards. It is a new kitemark which sets 
out to recognise gambling operators who meet and 
go beyond the requirements of gambling industry 
codes of practice. But in the light of such industry 
wide RG focus is it realistically possible to change 
the image of gaming? Some believe that no matter 
what we do as an industry, gambling will always be 
seen as negative by a certain section of society. 
Instead, should we just concentrate on those 
who accept gambling as just another form of 
entertainment and ensure they have the most fun in 
the safest way possible? Are we perhaps investing 
too much in PR without any results? Will it show 
any return on investment or have any effect on our 
bottom line?

F Session:
Your opportunity to learn from other’s 
F%$@*&£!
Conferences are full of industry leaders discussing 
how well they’re doing and their many successes 
but there is also a lot we can learn from their 
FAILURES. 

In this session, industry leaders will discuss some of 
their biggest mistakes in business and give you an 
insight on what we can learn their experiences. Not 
to be missed!

12:00 - 12:20
•  Holland
Currently a monopoly but with major laws now 
being passed, big regulatory changes to the market 
are expected to be seen in 2020. 
Find out more…

12:20 - 12:40
•  Africa
Major online gaming regulations are constantly being 
updated across the continent. Find out more about 
the key changes happening this year and what’s 
expected for the future.

13:00 - 
14:00

Networking Lunch

14:00 - 
15:00

Catch Debate:
‘Increasingly restrictive European 
regulation means that eventually, only the 
largest operators will be able to survive’
As our market continues to regulate it is becoming 
increasingly difficult for multi-jurisdiction operators 
to manage the fragmented regulatory frameworks 
across Europe. Staying compliant in these varying 
markets can be a huge strain on resources, making 
it increasingly difficult for many operators to remain 
profitable. Do regulators recognise the impact on 
operators and in-turn consumers? What impact will 
future regulation have on the market?

Social Media: 
The search for high quality traffic
With so much traffic going through the various 
social media platforms, how are we as an industry 
extracting value from this? What are the best metrics 
to use when assessing ROI? Which platform is best 
for your brand? Should we be making more use of 
micro-influencers?

14:00 - 14:20
Private Lottery - Your portfolio’s saviour?
The fast rise of private lottery has not gone 
unnoticed. The softer image of lottery has made it 
a lot easier for operators to launch these types of 
products. 

What are the other benefits of private lottery and 
how best can you fit this into your existing portfolio 
to boost your overall revenue?
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15:00 - 15:40
Learn from Esports pioneers -  
Assume your position!
By now you will most likely be familiar with the 
concept of Esports and the large viewer numbers it 
generates but given its unique industry model many 
of us are still unsure how to position this within 
the existing sportsbook. This session will help 
you understand how this product will best fit your 
portfolio and maximise this exciting new revenue 
stream.

15:30 - 16:30
‘Operators will only trust affiliates when 
they start to take more responsibility’
The relationship between operators and affiliates 
has traditionally always been a difficult balance. 
On both sides the affiliate and operator have 
been guilty at times of not fulfilling their part of 
the bargain. However, the popular narrative is that 
affiliates are not ultimately responsible for what 
happens to the traffic that they send operators and 
so they are not as mindful of compliance as they 
perhaps should be. This can, at times, leave the 
operator in a vulnerable position. Making it difficult 
to build a long term, successful relationship. Should 
affiliates take more responsibility or are operators 
just not doing enough?

16:00 - 
17:30

African Markets Wine Tasting
Regions such as Nigeria, Kenya, Tanzania, 
Ghana and Uganda are just some of the African 
countries experiencing major growth. With so 
much interest surrounding the continent this a 
session not to be missed. 

Network with potential partners, receive key 
regulatory updates and find out how they might 
affect the market going forward. 

Attendees will receive a new wine to taste per 
jurisdiction.

iGaming’s got talent?
Living in a digital world, the demand for web 
developers and coders is higher than ever. Attracting 
and retaining this talent is always a challenge, firstly 
because of the cost that comes along with hiring 
top talent but also because we’re not always the 
most desirable industry due to public perceptions 
of gambling. What can we do to mitigate this? What 
countries have the best talent? Is remote working 
the answer?

http://www.igblive.com
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11:00 - 
11:40

Outside Industry
iGaming - Let’s get personal!
The average consumer of today has become 
acclimatised to the personal customer experience. 
Industries such as retail and insurance have blazed 
a trail that, apparently, we’ve not yet caught up with. 
How can we recreate this to give our customers a 
more tailored experience?
What are the barriers to full personalisation?
Who’s leading the way in our industry and what can 
we learn from them? 

11:40 - 
12:00

Is North America ready for 
 sports betting online?
Regardless of the varying PASPA interpretations, 
interest in this region is still as sky high. The potential 
for this market is huge but are the consumers 
ready for this sort of product? How will industry 
partnerships between operators and sports leagues 
help to bridge the knowledge gap? Which states will 
be next to regulate?
Attend this session to find out this and more.

Artificial Intelligence: 
The key to customer recommendation
Creating automatic tailored automatic responses is a 
challenge in our industry. Especially in sectors such 
as sportsbook where there are so many unexpected 
events and such high volume. How can AI and 
machine learning help you achieve this. Learn about 
the possibilities in this exploratory session.

12:00 - 
13:00

Catch Debate:
‘The customer is the true victim of market 
consolidation’
Will more company mergers create a smaller market 
and in-turn less choice for the customer? Can 
bigger companies innovate as well as the smaller 
companies? How? Does this create an environment 
where start-ups care more about being acquired 
than adding value to the customer?

Are we asking our data the right questions?
In a post GDPR era, the amount of reliable data we 
have access to has become even more limited. 
This coupled with advertising bans and limitations 
has now made it increasingly critical to draw as 
much value from your usable data as possible. This 
session will explore key metrics we can use to 
create the most value.

AGENDA
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14:00 - 
15:00

Catch Debate:
Advertising bans will put operators at the 
mercy of affiliates
Recently both Italy and Belgium have both banned 
TV advertising. Will this create a domino effect, and 
will the UK be next?
Will operators have to put extra dependence on 
affiliates as a result or will affiliates be equally 
impacted by a shrunken market?

14:00 - 14:20
Platform Integration: Top tips to help you 
save valuable time
Integrating new games on your platform can be 
extremely time consuming both from a compliance 
and technical perspective. Join our expert panel 
as they explore new strategies and solutions that 
will help you to mitigate the drain in resources the 
integration process often brings.

13:00 - 
14:00

Networking Lunch

14:00 - 
15:00

Catch Debate:
‘Increasingly restrictive European 
regulation means that eventually, only the 
largest operators will be able to survive’
As our market continues to regulate it is becoming 
increasingly difficult for multi-jurisdiction operators 
to manage the fragmented regulatory frameworks 
across Europe. Staying compliant in these varying 
markets can be a huge strain on resources, making 
it increasingly difficult for many operators to remain 
profitable. Do regulators recognise the impact on 
operators and in-turn consumers? What impact will 
future regulation have on the market?

14:00 - 14:20
Platform Integration: Top tips to help you 
save valuable time
Integrating new games on your platform can be 
extremely time consuming both from a compliance 
and technical perspective. Join our expert panel 
as they explore new strategies and solutions that 
will help you to mitigate the drain in resources the 
integration process often brings.

15:00 - 
16:00

Without true diversity our industry will 
never progress
Many believe that the stereotypical view of our 
industry is holding it back. Whether we look at it from 
a PR or even innovation perspective, both aspects 
will struggle to make advancements without a 
diverse mix of industry professionals at both C - level 
down to Mid management and even at executive 
level. Or perhaps we are as diverse as we’re ever 
going to get because of the difficulties we have 
attracting people to the gambling industry?

How sustainable is your VIP programme?
The Gambling Commission has warned the industry 
recently of the dangers of relying to heavily on VIP 
players. Studies show that high rollers often are 
more prone to problem gambling than the average 
player. This session will explore what a successful 
VIP programme should look like and what you can 
do to ensure the model is sustainable.
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