
 
 
 

Time  
8:30 – 9:30 Delegate Registration 

 
09:35 – 09:40 Chairman’s opening remarks 

Michael Caselli, Founder & Editor in Chief, iGaming Business 
09:40 – 10:00 Denmark and Sweden - What has the data shown us? 

This presentation will look at the latest data from the regulated Danish 
online gambling market and will look for parallels with the Swedish 
market. It will also include recent analyst commentary from analysts into 
the early indications from the Swedish market has fared since opening in 
January 
Scott Longley, Journalist, iGB Magazine 

10:00 – 10:40 Sweden: Has the new framework been a success so far? What’s next? 
• What has the initial impact of regulation been on the market? Has 

it gone as expected?  
• How big will the market be? How many operator licenses will be 

awarded in total? 
• How big a role are affiliates expected to play in the bid for 

increased consumer protection? 
Maria McDonald, Partner, Nordic Gambling (Former Head of Legal at 
Kindred) 
Vala Karimi, General Counsel, LeoVegas 

10.40 – 11:10 Morning Networking Break 
11:15 – 12:00 
 

Match Making – What does a successful operator/affiliate relationship 
looks like? 
In this newly liberalised market there are many new partnership deals to 
be made between operators and affiliates. Which operators are the best 
to work with? What is the perfect relationship model? Have they got a 
strong brand in the Nordic market and how can you leverage this to 
maximise your acquisitions? 
Robert Wakeham, Head of Affiliates, Betway 
Niklas Forsberg, Sales Director, Raketech 
Philip Doftvik, Head of Investor relations, LeoVegas 

 
  



 
 

12:00 – 12:30 Leveraging regional tech specialities 
The Nordic region is well known for its market leading gaming innovation, 
in producing original content or platform gamification.  
In this unique panel, gaming industry experts shall discuss current 
innovations disrupting the gaming industry. Development outsourcing, 
technological opportunities, the increase of regulation and banking 
challenges, as well as statistics and analytics, shall be discussed along with 
tips and views for 2019. 
• Why is this region so famous for gaming tech? 
• Are Scandinavian gaming developments actually programmed in 
Scandinavia? 
• What are the latest innovations available in the market? 
Stav Zilberstein, Director, Hyperion 
Alex Kornilov, CEO & Founder, Betegy 
Krister Malm, Managing Director, Oddsium 
 
Moderator: 
Tal Itzhak Ron, Chairman and CEO at Tal Ron, Drihem & Co 

12.30 – 13:30 Lunch & Networking 
13.35 – 14:15 
 

Localising your strategy 
Local brands in Denmark and now Sweden have received the majority of 
the licences. This may have an effect on the way in which you engage with 
consumers as a more localised style may need to be employed. 

• Which game types are most popular in the region? 
• What types of content are most popular? 
• What other consumer related trends should affiliates aware of? 

Nikola Teofilovic, General Manager, Catena Media 
Frans Emil Holland, Head of Content, Traffic Lab 
Clas Dahlen, Chief Brand & Strategy Officer, Metal Casino 

14.20 – 15:00 SEO – Latest techniques to keep you ranking highly  
As the Nordic market becomes increasingly competitive how will you 
overcome the regional challenges and stay on top of the rankings? Key 
discussion points will include: 

• First indexation 
• Voice search 
• The power of video content  

Vasco Albequerque, Head of SEO, All in Translation 
15:00 – 15:30 Afternoon Networking Break 

 
  



 
 

15.35 – 16:15 Denmark: Insight into the future 
This regulatory overview will look at the following: 
- The political agreement on responsible gaming last summer 
- Establish a hotline for gamblers with gaming addiction 
- A review of future changes in the executive order as a result of the political 
agreement, including the possibility of rejecting advertising. 
- A code of conduct that politicians in Denmark have asked the gambling industry 
to prepare specifically for advertising. 
- The general market development in Denmark. 
Simon Hørkjær Pedersen, Industry Specialist, Spillemyndigheden -  
Danish Gambling Authority 
 
Followed by Q&A with: 
Morten Ronde, Managing Partner, Nordic Gambling 

16:15 – 17:00 Life after bonuses – Finding acquisition and retention heaven through 
sports data 
As key Nordic regions such as Sweden and Denmark tighten up their rules 
on bonuses and player rewards, how do plan to maintain your acquisition 
and retention levels? 
Even in markets where bonuses are not restricted, some argue that the 
use of them has become redundant as they only attract low-quality 
players. 
This session will explain how using sports data can help you create 
relevant and engaging content that will provide your players with more 
than enough value to grab the players attention and more importantly, 
coming back for more! 
  
Key discussion points will include:  
 
•    Keeping your sportsbook relevant in the evolving big data era. 
•    Smashing the barrier of rich content creation. 
•    Leveraging vivid data visualisation to increase your affiliate partners 
traction. 
Alex Kornilov, Director, Betegy 

 


